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Presentation outline

• Who is AMRC and its members?

• Why does demonstrating impact matter and what are the challenges?

• Researchfish – what is it, who uses it, and what does it track?

• Examples of how charities use Researchfish data

• AMRC’s impact work



Who is AMRC?

Over 30 years ago a small diverse group of medical research charities formed the Association of 

Medical Research Charities to unite the sector and provide it with a leading voice.
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MRC: Medical Research Council
NIHR: National Institute of Health Research

AMRC charities funded 41%  
of publicly funded medical 
research nationally in 2018

AMRC members fund 
essential research in all 

areas of health and disease
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Who are AMRC members?

212,000 people in the UK 
were recruited into clinical 
studies or trials funded by 

AMRC charities in 2018
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Why does demonstrating impact matter?

Morgan Jones, M., Grant, J. Making the Grade: Methodologies for assessing and evidencing research impact

https://www.exeter.ac.uk/media/universityofexeter/research/ourresearchexcellence/describeproject/pdfs/2013_06_04_7_Essays_on_Impact_FINAL.pdf


You need to be 
proactive

Impact takes time

…and many players

It involves asking 
busy people

…who move on …and communicate to 
different stakeholders
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Why is demonstrating impact challenging?



An online platform for funders to collect research outcomes from award 
holders regularly, over time and using a shared, standardized question set

• 2008: Platform called e-Val for the Medical Research Council

• 2012: Separate company based in Cambridge, UK - 18 orgs using it

• 2014: Became multidisciplinary - all 7 research councils using it

• 2019: Acquired by Interfolio

o American company providing software to help universities 
streamline academic hiring, review, promotion, and scholarly 
activity tracking

AMRC collaborating with Researchfish (with funding from MRC) for 6+ years 
– influence platform’s development, enable smaller charities to use it,and
create sector reports

Using Researchfish to track impact
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Who uses Researchfish to track impact?
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https://researchfish.com/the-members/

160+ funders

100,000+ researchers

160,000+ awards

3.5 million+ outputs

150+ countries logged in from

¼ researchers based outside of UK

https://researchfish.com/the-members/


Funder/charity/research organization puts award details into the system

Researchers receive invitations to the platform from Researchfish

Researchers enter the information, automated as much as possible

Funder/charity/research organization downloads data and runs reports

Data can be explored to gain insights, discover, predict and advise

How does Researchfish work?

Directly harvested 

using grant attributions

Select from 

suggestions (via APIs)

Researcher enters info



What does Researchfish track?
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Researchers have submitted data, what next?
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• Calculate key stats

• Identify case studies

• Impact reports

• Infographics

• Website material

• Social media material

• Fundraising material

• Blogs

• Magazine articles

• Researcher newsletters

• Reports to their board

• Response to calls for evidence

• Portfolio analysis and strategic evaluation

How do funders use Researchfish data?



Ataxia UK

• Benefits of Researchfish to Ataxia UK

o data is categorised and uniform

o data is submitted during a submission period all at the same time, so it is easy to 
know what to include in an annual impact report

o researchers have their Personal Portfolio on Researchfish, which could prompt 
them to include outcomes they might otherwise forget

• Also ask for project updates - free-text answers allow for more detail and opportunity 
to elaborate

• What data does Ataxia use the most?

Engagement Further funding PublicationsResearch tools 

and materials



Ataxia UK



British Heart Foundation 

www.bhf.org.uk/-/media/research-funds/research-evaluation-report-2018.pdf?la=en

http://www.bhf.org.uk/-/media/research-funds/research-evaluation-report-2018.pdf?la=en


British Heart Foundation 

www.bhf.org.uk/-/media/research-funds/research-evaluation-report-2018.pdf?la=en

http://www.bhf.org.uk/-/media/research-funds/research-evaluation-report-2018.pdf?la=en


Alzheimer’s Research UK



Pooling AMRC member data
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Creating a medical research impact framework
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• Impact report 2017

• Animation

https://www.researchmedia.com/amrc/making-a-difference-impact-report-2017/
https://www.youtube.com/watch?v=KsJkE2y-vD0


Data analysis using Qlik
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Data analysis using Qlik
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AMRC impact report: medical products & interventions
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https://www.amrc.org.uk/making-a-difference-impact-report-2019

https://www.amrc.org.uk/making-a-difference-impact-report-2019


AMRC impact report: partnerships
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https://www.amrc.org.uk/making-a-difference-impact-report-2019

https://www.amrc.org.uk/making-a-difference-impact-report-2019


Highlights version of the report

Link to 2-page report

https://www.amrc.org.uk/Handlers/Download.ashx?IDMF=de63232f-e315-4ba4-b8db-969b8ed24a87
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Challenges for charities

• Engaging with researchers 

• Staff resource and budget

• “Dirty data”

• Data overload

• Oversimplification/overinterpretation of stats

• Combining information from different sources

• Tailoring communication to different audiences and stakeholders



Thank you!

Jocelyn LeBlanc, PhD

Research, Data and Impact Manager

j.leblanc@amrc.org.uk

Useful links:

• Impact resources
• Sample impact reports

• AMRC infographics and reports

• AMRC impact report 2017

• AMRC impact report 2019
• Researchfish website

mailto:j.leblanc@amrc.org.uk
https://www.amrc.org.uk/Pages/FAQs/Category/research-impact
https://www.amrc.org.uk/sample-research-impact-reports
https://www.amrc.org.uk/Pages/Category/sector-infographics-and-reports?Take=14
https://www.researchmedia.com/amrc/making-a-difference-impact-report-2017/
https://www.amrc.org.uk/making-a-difference-impact-report-2019
https://researchfish.com/researchfish/

