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Hi, I’m Mina 👋
• Social media coordinator for 

ALSF
• Develop strategy and messaging 

for all Foundation social media
• Work with all departments, from 

grants to community engagement to 
family services 

• Create and manage content 
creation 

• Oversee community 
management on all platforms

• Contribute to paid social strategy

• Follow us @AlexsLemonade! 



It all started with one 
front yard lemonade 
stand.



Alex gave us our mission.

The Foundation is driven by her 
groundbreaking story and the unique 
stories her mission inspires every day



Our mission helps shape our content

To change the lives of children with cancer through funding impactful 
research, raising awareness, supporting families, and empowering 
everyone to help cure childhood cancer.

How we think about our content:

• Entertain
• Educate 
• Empower



Entertain

• How can social media advance our mission?

• Why do people turn to social media?
• Entertainment, news, feel connected etc.
• How can we be “social” on these social networks?

• Our Foundation community made up of a lot of different 
groups - researchers, supporters, donors and childhood 
cancer hero families

• We build our community by sharing about our community



Our mission helps shape our content

• User-generated content = key content
• Our community is best engaged when we put the stories or faces from 

our community back into our messaging

• Use these stories to entertain current or new audience 
members, strengthen their relationship with us to later 
educate or engage them in our mission
• “Feel-good” theme











Educate

• The stories from our community can entertain and help 
educate. 

• Utilize stories or quotes from families we serve to share the 
childhood cancer experience and how our work is directly 
impacting lives

• Share the story of our research news or facts about 
childhood cancer







Empower

• Give our audience the tools to be part of Team Alex and help 
advance our mission by raising awareness and funds for our 
cause
• Distributing engaging and easily shareable content

• “Go Gold” content

• The Childhood Cancer Blog

• Social media toolkits 







● inside track on childhood cancer 
research breakthroughs, 
inspirational Heroes and Foundation 
news

● Platform to feature and update 
impact stories packaged together in 
a digestible format

● Opportunities to bring in third party 
voices, such as guest posts from 
researchers, supporters and families



● “Social media toolkits” for major 
campaigns and events, from 
Childhood Cancer Awareness 
Month to culinary events

● Downloadable assets for 
supporters, business partners, social 
media influencers, etc.

● Making it easy for our community to 
share, customize and create their 
own unique content on behalf of 
ALSF.

● Feature stories of research 
breakthroughs, childhood cancer 
heroes, the facts of childhood cancer



Closing thoughts
Storytelling helps us build on the mission 

of the Foundation

Entertains, educates and empowers 
our community

How might storytelling help your mission?


